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Hi, 'm Jeanette,

A creator, mom of two, and former longtime
producer and on-air culinary talent at The
Rachael Ray Show. With nearly 20 years
developing recipes across national television
and 1eading culinary brands, I've built a career
around one core belief: great food should feel

achievable.

Today, I create scroll-stopping content and
strategic brand partnerships that drive real
action from recipe development and food
styling to event production and culinary
media. My work has been featured across
major platformsAs a contributor to Parade
and EatingWell and a trusted voice in the New
Jersey dining scene, I bring national media
credibility and cross-platform reach to every

collaboration.

Because the best flex is: I made it myself.
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https://www.instagram.com/jeanettemadeit/
https://www.tiktok.com/@jeanettemadeit
https://www.jeanettedonnarumma.com/
http://www.jeanettedonnarumma.com/
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“I've basically built my whole
career around the food, people,
and culture of this area.”
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What are some of your
favorite spots?

How did you begin your career | Pt Daes |
in media? VERANA
Everything | know about food and food
media | learned in the prep kitchen at

The Rachael Ray Show. | started chopping,
styling, and testing recipes behind the
soenes, learning brand work, social media,
and over time worked my wary up through
nearty every robe, from PA to culinary
peoduction to on-air talent. it was the best

crash cowrse imaginable in storytelling, live
TV, and how to make food both kook and
taste incredible on camera.
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Thse Rochowl Ray Show,

AWy native who now calls Ridgewcod
hame, jeanetie grew wp sarounded by big
famity dinners, nafian-American comfort
food, and the kind of neighborhood spots
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National television credits include Delicious Miss Brown, 30 Minute Meals, and Week

in a Day on Food Network where I'm a two-time Emmy Award winner!
My digital work spans TODAYF ood, Parade.com, EatingWell, and Allrecipes, with
industry presence at the Specialty Food Association’s Fancy Food Show and regional

features across Dining Out NJ, NorthJersey.com, and The Bergen Record.
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